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Dear Unionites,

Every issue of ‘Union Dhara’ reaches you with a new flavour. This 
issue, I’m happy to learn, has its focus on ‘Indian folk culture’. 

India is among a few countries whose history exemplifies 
confluence of varied cultures and their harmonious integration. 
The ‘folk culture’ cultivates stronger bonding among fellow 
citizens, which reflect in collective celebration of various festivals 
and beliefs across the country. One witnesses a harmonious 
co-existence of varied castes, creeds, languages and rituals in 
our country known for ‘unity amid diversity’.  Variances across 
states - social, religious and cultural, including that of food and  
attire- notwithstanding, India has lived by the philosophy of 
‘vasudhaiv kutumbkam’, seeing the whole world as one family. This 
indeed is the cultural heritage of the country that reverberates with 
noble feelings of love, compassion and empathy.

We, the Indians, wherever may be living, do not relinquish 
our ‘way of life’. We indeed treasure our beliefs and practices while 
embracing modernity. Cultural norms and traditions are celebrated 
across geographies, through food & beverages, apparel, various art 
forms like painting, sculpture, music, dance, etc.; the folk culture 
manifest spontaneously in various religious festivities and popular 
entertainment. Regions often derive their distinguished fame 
through such artistic endeavours. 

India has a large Diaspora, which remit their earnings back 
home, with a deep desire to help their dear ones and culture prosper. 
This cultural connect has ever strengthened the national unity and 
integrity. In fact, folk culture has helped broaden the horizons of 
India’s cultural influence. In doing so, our cultural identity transcends 
the regional arena, and acquires a national character. 

Our bank has been a proud stakeholder in enriching the folk 
cultures. I would like us to continue promoting rural crafts and skills 
with requisite financial assistance. Our branches should participate in 
socio-cultural initiatives, enabling job creation and promote savings.

Let us enable holistic development by associating with the 
brighter aspects of folk culture.

With warm regards, 

Yours,

Arun Tiwari
Chairman & Managing Director

 Perspective
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Shri RAKESH SETHI, Executive Director, retired from the 
services of our Bank on 30.06.2016 on attaining the age of 
superannuation.  A grand function was organized on the day 
to bid a fond farewell to Shri Sethi.  In his parting message, 
Shri Sethi expressed, "It has been a wonderful journey as we 
have together added strengths to the Bank amidst challenging 
times.  Though it was only about three years for me at Union 
Bank, I have no hesitation in terming the same as my exciting 
and enjoyable years of professional life.  The camaraderie of 
Unionites  and a continuous aspiration for a better tomorrow is 
unmatched.  With concerted efforts of everyone, the Bank could 
record improvement in efficiency & profitability of our ATMs.  
Digital reach per se increased significantly with more than 
two-third of transactions now happening through non-branch 
channels.  The Bank has embarked upon a transformational 
journey under project "Utkarsh" aiming at digitally-enabled 
public sector bank with improved profitability and high 
customer centricity.  Within a year of its implementation, I am 
happy to share that the results are very encouraging.  Union 
Bank is on journey of 'Transform to Outperform' and I am 
sure, each one of you will play an important role in this drive. 
As regulatory and government policy shifts, I see Union Bank 
amongst few large banks that would shape growth of our 
economy.  My advice to the youngsters of our Bank is to 'Dream 
Big'.  You have the capacity to go ahead, spread your wings 
and fly high always carrying along your humility, honesty and 
willingness to help the customers."

AlvIdA

Union Dhara 
 wishes him  

a very happy  
anD  

active retirement!
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The issue of Union Dhara in your hand is a snapshot of 
Indian folk culture. As far as folk culture is related,  it is equivalent 
to the life style  of Indians which is deeply rooted in its soil. It also 
consists of traditions, customs, festivals and way of living.  

Culture witnesses the chronological evolvement of human 
race as well as it is a reflection of the age old traditions and 
concepts.  Folk culture is an element which has deep roots in 
our old age traditions. It penetrates into future generations 
automatically. Our working style, moral ideals and values- all 
are parts of our culture.  Even a specific culture develops at our 
work place also according  to our thinking and working style. 

For this issue, we received a good many qualitative 
write-ups. There was remarkable co-operation  from all the 
staff members as well as correspondents.  Out and out, it 
has been underlined that our contributors are having   very 
sharp and qualitative writing skill which is as vivid as our 
culture. However, contribution from all offices was good but 
I am proud to bring into your notice that our Staff Training 
Centre, Bhopal has contributed its 100%. Each and every staff 
member of this centre has contributed interesting, unusual 
and qualitative write-ups. Union Dhara salutes their endeavor 
and our best wishes for future contribution with the same zeal 
and sharpness of writing skill. 

All our offices and correspondents are requested 
to participate in this creative race with healthy  sense of 
competition.   

With Best Wishes,

Savita Sharma

Editor

 Editorial
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THAIpuISm FESTIvAl, TAmIl NAdu

Somewhat similar to the Nine Emperor Gods 
Festival and Tesagan Gin Je in Southeast Asia, the 
Thaipuism festival of the Tamil Hindus may be an 
unusual spectacle of rituals if you are seeing it for 
the first time. It may also blow you out of the water 
leaving bubbles of thought resulting in eyes bulging 
out at the sight of devotees who have their bodies 
pierced with skewers and hooks. The Thaipuism 
Festival is one of the unusual festivals in India that 
is celebrated by the Tamil Hindus in between the 
months of January and February. It is celebrated 
to commemorate the occasion of Parvati giving 
Murugan a Vel or a spear, to fight against the evil 
demon Soorapadman. Devotees participating in the 
Thaipuism festival prepare themselves by cleansing 
themselves through prayer and long days of fasting 
(approximately 4 days) and thereafter pierce their 

bodies. In India it is mostly celebrated in Palani 
in Tamil Nadu and this festival is also 
the best time to experience the Kavadi 
cavadee Attam, which is one of the local 
dance forms of the south Indians.

palani, Jan-Feb

JAllIKATTu, TAmIl NAdu

This festival reminds one of 
bullfighting in Spain. An Indian 
festival, Jallikattu is a bull-taming 
sport that is a part of Pongal 

celebration and is held from January 
to July. It can be mostly witnessed in a few 

towns in Tamil Nadu, like Palamedu and 
Alanganallur, both close to Madurai, which 

is a popular 
p i l g r i m a g e 
destination in 
south India. 
J a l l i k a t t u 
is a bull 
taming event 
that rolled 
down over 

time from the Sangam period in the 3rd century A.D. 
This Tamil-style bull taming is based on the concept 
of flight or fight and the bulls used in this event are  
of a specific breed of cattle. Travellers who are keen to 
be spectators at such an unusual event in India might be 
disappointed now as the Supreme Court banned Jallikattu and 
bullock cart racing in Tamil Nadu, citing animal welfare issues.

THImITHI, TAmIl NAdu

Held in between October and November in Tamil Nadu, the 
Thimithi festival is another unusual festival in India, and is a 
firewalking ceremony that is carried out as a religious vow 
in exchange for blessings from Draupadi, the wife of the five 
Pandava brothers from the epic Mahabharata. During this 
auspicious occasion several scenes are enacted by the devotees 
and drama troupes and in addition ritual performances like an 
act of imitation of the sacrifice of Hijra, prayers to Periyachi, 
and bathing the Mariamman with milk are worth experiencing. 
Prior to the Thimithi festival, there is a silver chariot procession 
to commemorate the victory of Pandavas.

Tamil Nadu, Oct-Nov

KIlA RAIpuR RuRAl OlympIcS, puNJAb

Not an uncommon festival in India, quite popular on its own 
way the Kila Raipur Rural Olympics is an event that attracts 
a huge crowd of sports enthusiasts, including foreigners. 
It is held annually in between January and February in Kila 
Raipur, which is close to Ludhiana. The major attractions in the 
extravaganza are bull cart-race, mule cart race, horse cart race, 
kabbadi, short put, tug of war, 100mts-1,500mts race, high 
and long jump, and race between tractors. On the other hand 
this event has played a significant role in the development of 
tourism in Punjab. One can also witness some other unusual 
activities like people lifting bicycles or ladders with their teeth; 
pulling cars with their hair, teeth or ears; and other daredevil 
stunts on bikes and horses at the Kila Raipur Rural Olympics. If 
you are also a cultural enthusiast you may decide to stay back 
for the folk dance and music that is held in the evenings on all 
three days of the festival.

ludhiana, Feb

Unusual Folk Festivals of India
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pulIKAlI, KERAlA

This peculiar event is a major attraction in one of the popular 
festivals in south India, Onam. Puli 
Kali is a form of folk art, dance, 
music and drama that depicts the 
theme of tiger hunting. Performers 
are painted like tigers and hunters 
in yellow, red and black, and they 
enact their roles to the beats of instruments like Udukku 
and Thakil. Puli Kali is said to have originated over 200 years 
back when a Maharaja of Cochin decided to celebrate Onam 
retracing the wild and macho spirit of the force. Today Puli 
Kali is a striking feature of Onam where performers dress up 
in readymade masks, cosmetic teeth, tongues, beards and 
moustaches. This grandeur is organized by the Pulikkali Co-
ordination Committee that was formed in 2004 and is held in 
the streets to the Swaraj Round, Thrissur.

Thripunithara, Kochi, Aug-Sept

mAdAI FESTIvAl, cHHATTISgARH

Despite being a popular tribal festival in Chhattisgarh, Madai 
Festival on the other hand is little known to people from 
other parts of the country. The Madai festival, in which various 
ritualistic performances like folk dance and music, prayers, 

and sacrifice of goats 
takes place, is dedicated 
to goddess Kesharpal 
Kesharpalin Devi, one of 
the tribal deities,. During 
the festival one can 

witness a bright gala affair with shops and eateries where 
one can shop for several tribal handicrafts and relish some 
unique cuisine. The festival is mostly held in Kanker, Bastar 
and Dantewada regions from December to March each year 
and Narayanpur village (in February) is the best place to visit 
during the Madai festival.

Kanker, bastar and dantewada,  dec-mar

bHAgORIyA FESTIvAl, mAdHyA pRAdESH

This one is markedly different from any other festivals in India 
that is held before the Holi festival. The Bhagoriya festival, 
organized in the district of West Nimar (Khargon) and Jhabua, is 
all about a particular form of tribal marriage where young boys 
and girls are allowed to elope after choosing their partners. 
During this festival of Bhil and Bhilala tribes the boy puts red 
powder on the face of the girl whom he wants to marry and 
if the girl is willing to marry that boy she puts the same red 

powder on the boy's face Incase the girl refuses, the boy is 
given another chance to persuade her and win her heart.

West Nimar and Jhabua, Feb-mar

mIm KuT FESTIvAl, mIzORAm

Celebrated amidst huge gaiety, the Mim Kut festival is a 
harvesting festival in Mizoram that is held in between August 
and September, after the harvest of maize. The Mim Kut 
festival is a colourful and musical fiesta where various folk 
performances become one of the major attractions for the 
travellers. During this festival one can even try out a hearty 
tribal meal and sip mugs of local beer made out of rice. 
Some other tribal festivals in Mizoram are the Chapchar Kut, 
Thalfavang Kut, and Pawl Kut.

parts of mizoram, Aug-Sept

SEKRENyI FESTIvAl, NAgAlANd

You must have heard of the 
popular Hornbill Festival 
of the Naga tribes but the 
Sekrenyi festival, which 
is a harvesting festival of 
the Angami Nagas sounds 

interesting too. Isnt it? It is a festival of purification with feasting 
and singing and is a 10 days of merriment and jamboree in the 
month of February with several ritual performances. During 
this festival men go for a bath at the village well, which is later 
cleaned and guarded by two young Angamis till the next 
morning. Tribal duet songs and folk dance and music are some 
other major performances by the Angami folks during the 
Sekrenyi festival. Later there is a bridge pulling, which is one of 
the significant part of the festival, that allows inter village visits 
and assure people resuming their work on the fields.

dimapur and Kohima, Feb

TSuKHENyI FESTIvAl, NAgAlANd

Held in between March and April, the Tsukhenyi festival is one 
of the least known tribal festivals in India that is celebrated with 
great enthusiasm by the Chakesang Nagass. This festival in 
North East India is another harvesting festival that is observed 
to offer thanks for a thriving harvesting season.

Kohima, mar-Ap, parts of Nagaland, Sept

debashish chatterjee 
 R. O., Kozhikode
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Sl. No Ans. Sl No. Ans. Sl. No. Ans. Sl No. Ans.

1 A 2 B 3 D 4 C
5 B 6 C 7 C 8 C
9 B 10 E 11 d 12 B

13 C 14 C 15 B 16 B
17 B 18 B 19 B 20 B
21 D 22 C 23 B 24 C
25 C
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Uni One Diary

What  a nice name of the organisation, ensuring its success from day one,  as and when we are UNIted as ONE, there is nothing 
in the world which can stop us from achieving our goals. 

The idea originated by Mrs. Namarta Tiwari, president of the UNI ONE, to bring all the ladies of Senior Executive of Union Bank 
at Mumbai to one fold, to contribute to social cause, when the spouse are busy handling banking responsibilities, in addition to 
taking care of running the family, is excellent. 

I got associated with UNI ONE from day one and was always looking forward to contribute my might to ensure its success. 
Monthly meetings of the foundation brought in us such a good bondage that all the activities done by us were done with 
enjoyment and sense of pride. 

I remember some of the instances like organising blood donation camp, visiting old age home, visiting mentally retarded 
children, organising programmes where physically challenged children showed their talent of singing. All these programs not 
only gave us lot of satisfaction but seeing visible happiness on their faces encouraged us to do more for the society. Another 
advantage which I enjoyed was the support from my husband, inspite of his hectic schedule, he was always there to encourage 
me for wholehearted participation in all the events. 

While doing all these activities, I am sure our children have also inculcated sense of contributing to the society. 

We never made our activities very serious as they were nicely blended with some cultural activities too. Winning small prizes in 
these events became my passion, how exciting and funny it was to hold straws in your hairs ?

I am happy to share that post retirement also, Rakesh Sethi, my husband and me have started our own NGO in the name of 
VISHWA PRAKASH MISSION, at Faridabad. We are through with Registration process and shall commence its activity within next 
one month.The NGO shall be providing financial assistance to well deserving students from poor financial background, by way 
of scholarship/ deposit of their yearly college fees etc. UNI ONE has equally played major role in strengthening our resolve to 
start this NGO. 

Let the banker's be busy and make the bank strong and let us make our UNI ONE strong. 

Thanks for the love and affection showered by all the UNI ONE members.

poonam Sethi

’-’              
   .            .  

   -     .
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The scene of flaming torches in the soothing darkness and 
a streaming Theyyam (an ancient ritualistic form of worship) 
in its foreground is a piercing visual, and best personifies the 
spirit of Kannur.

The soul of north Malabar is like an ancient Theyyam ritual 
which merges art, music, martial arts, physique, rituals, great 
stories and thoughts into a riveting cocktail.

North Malabar consists of the Kolathunadu, Kadathanad 
and parts of  Thulunadu, from the days of yore. This includes 
today’s Kannur and Kasargod districts and parts of Kozhikode 
and Wayanad.

This land is the cradle of folklore and folk-art forms. 
Umpteen number of theyyam ritual art forms, Poorakali, 
Marathukali, numerous temple arts, Mapila art forms like 
Oppana and Daffmuttu, different varieties of Kolkali, the rich folk  
literature in the thottam songs of theyyam, all form the assets  
of this land. Even Kalaripayattu, famed as the mother of 
all martial arts, has the roots of the origin of its complex 
“Vadakkanchitta”, attached to this land, which is why the 
"Kerala Folklore Academy" is located at Kannur, owing to the 
richness of its traditional arts.

Kannur, which is known as the land of looms and lores, 
forms the heart of the erstwhile Kolathunadu, famed for 
the handloom industry and rich folklore. Kannur, like other 
northern districts, also witnessed two great migrations, the 
Christian migration from Travancore to Malabar, and the gulf 
migration which spread to the whole of Kerala, both being for 
livelihood, and which had far reaching social and economic 
impact in the history of Kerala.

Kannur is literally an unexplored land, though bestowed 
with natural beauty and also home to many a great historic 
monument and ancient structures. Kannur has long been 
struggling to establish itself in the tourism map of Kerala, 
but has been held back owing mainly to infrastructural  
bottlenecks.

The Western Ghats and greenlands, the backwaters 
and islands, the rivers and wetlands adorned by the mystic 
mangroves and the virgin beaches where the sun sets in 
grandeur – all these natural, awe inspiring scenes can be 
experienced in Kannur. Nature has surely splashed many 
alluring shades over this land, and it is all waiting for the 
intrepid traveller willing to move out of the established tourist 
circuit and walk a road less travelled.

Let us explore the unexplored! If you are ready, Kannur 
has a number of tourist spots which you can explore. Some of 
these are listed below:
1. Dharmadam island and Muzhappilangad beach
2. Thalassery Fort and Gundert Bunglaw
3. St Angels Fort, Kannur
4. Arakkal museum
5. Parassinikadavu Muthappan temple and Snake park
6. Payyambalam beach, Chal beach, Meenkunnu beach, 

Azhikkal ferry, Mappila bay, Chootad beach
7. Pazhassi dam
8. Aralam wildlife sanctuary, Sasipara, Kanjirakolly Waterfalls, 

Kottiyoor, Kannavam forest
9. Paithalmala & Kappi Mala trekking spots
10. Water Rafting and Kayaking in the Thejaswini river at 

Pulingome, Cherupuzha
11. Thayyeni, Thabore, Josegiri
12. Madayippara
13. Vellikeel Ecotourism park, Vayalapra Parappu park 

(mangroves)
14. Ezhimala, Hanuman statue at Anjaneyagiri, Ettikulam 

beach.
15. Kavvayi backwaters, Madakkal island Kavvayi-Udinoor-

Kannuveedu beaches, Edayilakkad island (spread across 
Kannur & Kasargod districts)

16. Uliyathkadavu Salt Sathyagraha Memorial, Payyanur
This land was witness to many crucial events of India’s 

freedom struggle like the Salt Satyagraha and declaration of 
Complete Independence at Payyannur, which was also the 
cradle of many great reformatory movements. It was also 
blessed by visits of Gandhiji.

This land preserves many ancient rituals and art forms, 
houses some great old temples, mosques, churches, and many 
more unexcavated treasures await to be explored. With the 
Kannur international airport awaiting completion, this land is 
looking forward to greater heights and an infrastructural and 
tourism advance in an environment friendly way.

Let this land of looms & lores, loom greater lores for itself.

The lores and lures of Kannur

 NITHIN K 
Cheruvathur Br. R. O., Kozhikode
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google is about to decide the name of the next version 
of its Android, the popular Mobile OS. The proposed version 
is presently codenamed as ‘Android N’ and the stable release 
of the operating system is expected in mid 2016 with a 
yummy food name.  When we go through the version history 
of Android Mobile Operating System, all are confectionery 
themed names in alphabetical order starting from C. The first 
two were named as Alpha and Beta. From C onwards, android 
came out with tasty names such as Cupcake, Donut, Eclair and 
so on. The present version name is Marshmallow. The noted 
exception was version 4.4, which was called Kitkat, a successful 
commercial chocolate brand. During the recent Indian visit of 
Sundar Pichai, the CEO of Google, one prominent question put 
to him was whether we can expect its Android iteration after 
an Indian dessert. Now the time has come for the new name 
selection. 

A sizable number of online volunteers are expecting the 
new version name to be christened Android Neyyappam. 
Google started a web link for the naming process https://www.
android.com/n to get inputs from common people. Naturally, 
netizens started thinking “Why don’t we have Indian foods 
as Android version names?” Some food lover commenced 
by making Neyyappam  his/her choice and started an online 
campaign to make it viral with the help of social networking 
platforms. 

The option to submit the name of one’s choice started on 
18th May and ended on 8th June 2016. Google clearly gave 
notice that the names will not be judged and there will be no 
prizes or compensation to any participant in case the name of 
their choice is selected. Many people believe that the chance 

of an Indian name is on the higher 
side, especially because of 

the stiff competition 
prevailing in the 

mobile OS sector. 
Apple is trying 
to make an entry 
into the local 
Indian market by 

introducing a low 
priced edition of its 

iPhone. So, selection 
of a desi name for the latest 

Google Android version may ease the 

market entry into India. Some believe that the whole naming 
process is a clever marketing campaign by Google. 

Meanwhile Kerala Tourism has taken the name selection 
as an opportunity to make its brand presence felt across the 
globe. Neyyappam is a very popular local delicacy of Kerala 
state. If Android gets neyyappam as its tail end name, naturally 
Kerala may get very good publicity on social media during 
internet searches by individuals. It goes without saying that 
if these searches are translated into tourism business, then 
the real gainer will be God’s own country. There is a very 
popular saying in Malayalam ‘Neyyappam thinnal randundu 
karyam’ (eating neyyappam results to two gains), So getting 
an Android name will fetch two things - the first is clearly a 
global awareness of Indian food, and second is inflow towards 
Kerala tourism. 

Tail piece : Neyyappam is a sweet rice based fritter fried 
in oil. Rice flour, jaggery, coconut and cardamom are the basic 
ingredients and usually coconut oil is the cooking medium. 
But the name points towards a food based on ghee - “Neyy” 
meaning ghee and “Appam” meaning pancake.  So the funny 
question is where is the ghee in Neyyappam?

Android likely to get a  Kerala delicacy name Neyyappam!

v K Adarsh
R. O. Kozhikode
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India has always been known as the land that portrays 
cultural and traditional vibrancy through its conventional arts 
and crafts. The various states and union territories spread across 
the country have their own distinct cultural and traditional 
identities which are displayed through various forms of art 
prevalent locally. Every region in India has its own style and 
pattern of art, which is known as 
folk art. Other than folk art, there is 
yet another form of traditional art 
practiced by several tribes or rural 
populations, which is classified as 
tribal art. The folk and tribal arts of 
India are very ethnic and simple, and 
yet colorful and vibrant enough to 
speak volumes about the country’s 
rich heritage.

Let me Introduce one of the Folk 
Arts of  Mithila Region of Bihar i.e 
Madhubani painting.

Madhubani painting, also 
referred to as Mithila Art (as it 
flourished in the Mithila region 
of Bihar), is characterized by line 
drawings filled in by bright colours 
and contrasts or patterns. This style 
of painting has been traditionally 
done by the women of the region, though today men are 
also involved in order to meet the rising demand. These 
paintings are popular because of their tribal motifs and use of 
bright, earthy colours. These paintings are done with mineral 
pigments prepared by the artists themselves. The work was 
traditionally done on a freshly plastered or mud wall.

Figures from nature & mythology are adapted to suit the 
style of the paintings. The themes & designs widely painted are 

of Hindu deities/objects such as Krishna, Rama, Siva, Durga, 
Lakshmi, Saraswati, Sun and Moon, Tulasi plant, court scenes, 
wedding scenes, social happenings etc. Floral, animal and bird 
motifs, along with geometrical designs are used to fill up all 
the gaps. The skill is handed down through the generations, 
and hence the traditional designs and patterns are widely 

maintained.

For commercial purposes, the work is 
now being done on paper, cloth, canvas 
etc. Cotton wrapped around a bamboo stick 
forms the brush. Black colour is obtained 
by mixing soot with cow dung; yellow from 
turmeric or pollen or lime and the milk of 
banyan leaves; blue from indigo; red from 
the kusam flower juice or red sandalwood; 
green from the leaves of the wood apple 
tree; white from rice powder; orange from 
palasha flowers. The colours are applied flat 
with no shading and no empty space is left 
in between.

In order to create a source of 
non-agricultural income, the All India 
Handicrafts Board and the Government of 
India have been encouraging the women 
artists to produce their traditional paintings 
on handmade paper for commercial sale. 
Madhubani painting has become a primary 

source of income for scores of families. The continuing 
market in this art throughout the world is a tribute to the 
resourcefulness of the women of Mithila who have successfully 
transferred their techniques of bhitti chitra or wall painting to 
the medium of paper.

Abhinav Kumar                                                                                                               
Kattappana Br., R. O., Kottayam

"Madhubani" - The Portrait of Mithila
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gOA – ITS EupHORIc AuRA 
 muSN’T REcEdE

If you’re here, reading this, then I’m 
hoping it’s because you’ve just read the 
word GOA. Yes, this is an effect this place 
has on most of us who have been there 
or want to be there. Because it is known 
for “being a grungy/hippy destination 
with happy hours going through out 
the day, an easy going atmosphere with 
continuous sunshine along its shores, a 
place with heritage architecture, and of 
course, one must not forget the sea food 
& hearty meat delicacies”.

Goans have a great love for music 
which can be percieved across the 
state, and corroborated through the 
numerous dances, band festivals, 
concerts or dramatical plays that attract 
many outsiders and it has always been a 
hub for foreign tourists and youngsters 
with a love for music.

Goa, in its present avatar, has turned 
into something more family oriented, 
suitable for friendly get togethers and 
low budget tourism (domestic and 
foreign). If you check the figures, you will 
find that there is an increasing number 
of domestic tourists that are flocking to 
Goa. There is an almost 40% increase 
in the number of domestic footfalls 
as compared to a mere 1% increase 
in foreign tourists. Many Indians think 
Goa is largely Roman Catholic. Not so - 
around 65 per cent of Goans are Hindus. 
But in the main tourist areas, along the 
coast, the Catholic influence is strongest.

Enough said about the stats on Goa, 
now let’s talk about my experience – a 
person who has been visiting this place 
for ages, and for whom it has been a 
tradition to be there at least once a year 
with family and friends. Belgaum & Goa 
are the only places that I can call home 
and feel at ease. My holiday itinerary 
always includes both these places where 
my origins are from.

Now, if it’s on a visit with friends, you 
see a different side of Goa, where every 
hour is “HAPPY HOUR” and you find 
people from all walks of life enjoying 
their time with carefree abandon, and 
this has turned Goan holidays into 
something of a cult. There are events 
held throughout the year by different 
groups from around the world in the 
field of music _ for example the super 
hyped SUNBURN –EDM festival. There 
are a few more music festivals that are 
held at this place which are kept low 
profile, but which fall under the World’s 
Top Ten Music festivals. Speaking of 
festivals, there are many festivals lined 
up throughout the year starting from the 
Goa carnival, Russian New year (majority 
Russian tourist visitors during that 
period), International Film Festival of 
India and many other conventions held 
during different times of the year. So, if 
you’re in Goa, you may be lucky enough 
to witness one of these euphoric events. 
I’ve been fortunate enough to witness a 
few of these events before they became 
too commercialized.

When the visit is with your family, 
then its time to follow tradition by 
visiting a few churches and other places 
of interest. Not to forget all the relatives 
around whom you simply have to visit, 
which provide an opportunity to feast 
on the best Goan delicacies like the 
famous cafreal, vindaloo and other sea 
food delicacies. Yes! We never forget to 
visit our famous restaurants, which is in 
our family’s to-do list once we’re in Goa. 
If you’re a meat-eater and a seafood 
lover, do not forget sorpotel with sanna 
and kingfish or lobsters (as per the 
availability). There is one more thing that 
I love about this place, which is the calm 
neighborhood and the houses usually 
with an L shaped porch for sitting out, 
that are used by the natives to relax or 

for pleasant chats. The last on the ‘to do’ 
list would be to visit the virgin beaches, 
which are less commercialized and more 
peaceful.

In this paragraph I would like to 
speak about the change in the quality 
of the experience felt by me over a year 
now. In my last few visits to Goa, I’ve 
come across a rising number of domestic 
tourists who behave arrogantly in the 
resorts, restaurants and at beaches 
because of their high disposable income. 
There is a lack of discipline among them 
that has turned the Goa experience into 
a chaotic and unpleasant memory for 
other tourists. I am saying this because 
I myself have witnessed a few such 
instances, and since my family members 
are in the hospitality industry, I can say 
with some authority that the behavior of 
domestic tourists is bringing down the 
sheen of the city. Also, the neighborhood 
is changing slowly because many Goans 
are now trying to acquire real estate with 
villas and flats mushrooming all over 
the coastal areas.This has turned it into 
a commercial place, instead of a place 
with rustic beauty and pristine shores 
that attract tourists. What next? Malls 
and multiplexes next to a beach?

So here I would like to end this 
article by inviting everyone to visit Goa 
and explore the city, with a humble 
request to all to do so without altering 
the sanctity and the atmosphere of the 
place.

P.S : Goans are known for their 
susegad (means relaxed in Konkani 
native language) life. Make your stay in 
Goa a susegad and euphoric one.

Robin monteiro
C.O., Mumbai
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India, as we all know, is a land of vast ethnic diversity, 
breeding within herself a rush of bright hues, varied 
emotions, numerous languages and the joys of multiple 
cultures. Needless to say, many poets and songwriters 
have come and gone, trying to capture the beauty and the 
essence of life in this magnificent land. I, however, always 
believed that songs of folklore are of utmost importance 
– over the thousands of years gone by, the folk Saints 
have been able to carve out the splendor of rural India by 
depicting the simple lives of rural folk. Their effortless lyrics 
and verses are a way of storytelling, trying to introduce us 
and attract us to our roots, where we belong. But not many 
of us know or indulge in such storytelling, partly because of 
lack of awareness and partly because in a busy city life, there 
is hardly any time to sit, relax and enjoy the exquisiteness 
of our roots. In fact, I have always been fascinated with the 
ways and means of folk culture. The music of the country 
roads has had the utmost influence on me and if given a 
chance, I am sure it will cast the same magic spell on you.

My association with folk music began many years back, 
on a winter evening at Calcutta, surprisingly, at a traffic 
signal! While all cars stood at halt in heavy traffic, a beggar 
boarded the bus I was travelling on. He was exceptionally 
skinny and was dressed in the shabbiest robes possible. 
However, when he boarded and started singing to please 
the crowd, his powerful voice engulfed all of us in no time! 
He had with him a small wooden instrument, which he 
called the ‘dotara’, literally translating into ‘do taar’ or ‘two 
strings’. He was effortlessly strumming the instrument and 
singing this melodious song which we all were listening 
to in rapt attention! At first, I had difficulty understanding 
the language and the dialect he was singing in, but after a 
while, I realized that it was a very basic rustic Bengali he was 
using. The words of the song went something like this:

“The jackfruit is sweet, not sour
The kingfisher bird a bright blue

The red roads of the village lead us to the forest
Where we meet in disguise, just me and you”

The traffic eventually cleared and the beggar got off 
the bus, collecting some meager coins of appreciation 
which the crowd showered on him. I however, couldn’t stop 
humming the song throughout the day. It was catchy, easy 
and definitely enthralling! Thus began my journey with 

‘songs of the soil’.

Over the years, I have had the privilege of exploring 
and learning many such songs which have moulded my 
perspective of life and love. The originators of this segment 
of music, as Wikipedia will tell you, were Fakirs and Saints of 
yesteryears, who spoke about the simple means and ways of 
life, as they perceived it. Perhaps, initially this genre started 
off as devotional songs, focusing on prayers and offerings to 
the Almighty; but later, they say these songs branched out, 
covering the more complex topics of contemporary human 
life such as philosophy, socio-economic condition, love, 
routine life and so on and so forth. Many such songs mostly 
never fail to allow us a deep insight into the complexities of 
the human mind and at the same time, tell us about the joys 
of an undemanding life in a beautiful world. In fact, these 
genres of songs or folk performances all come under very 
sweet names, depending upon the region of their origin. So 
you have ‘baul’ and ‘bhatiali’ music from the rustic roads and 
river shores of Bengal, the ‘bihu’ from the plains of Assam, 
the ‘garba’ or ‘doha’ from the colorful lanes and by lanes of 
Gujarat, the ‘madiga dappu’ from the picturesque Andhra 
Pradesh, the ‘bhangra’ and ‘gidda’ from the bright alleys of 
Punjab, the ‘lavani’ from the bucolic paths of Maharashtra 
etc.  As I believe it, these songs were written and sung, often 
to see the brighter side of an otherwise routine and tedious 
life. For instance, the Rajasthani ‘Panihari’ songs lyrically 
describe women in the midst of their usual chores centered 
around water and wells, which are both integral parts 
of the desert culture of Rajasthan. Many songs from the 
countryside celebrate the colours of changing seasons, the 
longing for loved ones, arrival of the monsoons and the like. 
There are songs which revolve around the daily activities 
of local people such as sowing crops, cutting vegetables, 
getting a good catch of fish from the sea etc., which 
perhaps, bring about some laughter and carefree banter, in 
the midst of performing some monotonous task. Similarly, 
to quote another example, the ‘bhatiali’ from Bengal, which 
derives its name from ‘bhata’ or ‘ebb’, speaks about boatmen 
on long journeys, the wait by their loved ones back home 
and their daily errands of fishing / netting. The ‘lavani’ of 
Maharashtra, often speaks of romance and companionship 
for tired soldiers in war – may be with just a song, they saw 
a silver lining to remember and cherish, in the midst of the 
battlefield. One of my recent favorites in this genre of folk 

Songs of the Soil
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songs comes from Himachal Pradesh called ‘Mae ni meriye’, 
recently reprised by Singer Mohit Chauhan. The song, which 
has a very typical ‘pahari’ tune to it, speaks of a young girl 
from Shimla, who narrates to her mother about how she 
longs to be with her beloved in Chamba, a far off land. The 
longing depicted in the song easily blends into a strange 
melancholy, which will no doubt stir your soul and keep 
ringing in your mind for a long time to come.

In fact, you will be surprised to know how similar all 
these genres are in their wordings and melody! Last year, 
while I was on a trip to the Meherangar Fort in Jodhpur, 
Rajasthan, I came across a folk singer who was humming 
‘kesariya balama’, one of their most popular folk songs. When 
he found out that I was a Bengali, he immediately switched 
to a bhatiali song and insisted that I joined him! Of course I 
joined him and we performed a bhatiali song to perfection, 
while the crowd clapped and cheered! The experience was 
surreal to say the least. There it struck me, how music knows 
no language and how all our so called diverse cultures and 
perceptions all merge into a common song of love and life.

Presently, many of the contemporary musicians have 
recreated several of these folk songs and presented the 
same with a modern twist. MTV Coke Studio features many 
such songs and those with keenness for music can always 
indulge themselves in exploring the uncut glamour of these 
songs. Even Bollywood music directors have embraced 
many such offbeat folk songs, which have captivated the 
audience in many movies. To name a few very popular ones, 
there is ‘Nimbooda’, an original Gujarati folk song used in 
the film ‘Hum Dil de Chuke Sanam’, ‘bhumbro’, a Kashmiri 
number used in the film ‘Mission Kashmir’, ‘Morni baga ma 
bole’, a song from the sand dunes of Rajasthan, used in the 
film ‘Lamhe’, ‘Genda phool’, a song from the Northern part 
of the country, used in the film ‘Dilli 6’ and many such likes. 
These songs easily take you through the untroubled life of 
the countryside and refresh your mind like no other.

On a very tiring day, when city life has taken its toll 
on me, I often like to dim the lights, sit by the window and 
listen to my favorite bhatiali song. In a melancholy tune, it 
goes like this:

“Oh boat man, when shall you return
I have spent days and nights, hoping to see you again

Take me with you, take me to the other side
Oh boat man, I wish and pray for your return”

Koumudi chakraborty
Central Office, Mumbai
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Karnataka is undoubtedly the proud birthplace of 
exhilarating art, wonderful sculpture, heart filling music, 
entertaining dance and fantastic drama. The diverse linguistic 
and religious ethnicities that are native to Karnataka, combined 
with their long histories, have contributed immensely to the 
varied cultural heritage of the State. The traditional folk arts 
cover the entire gamut of music, dance, drama, storytelling by 
itinerant troupes etc. While there are numerous ancient folk and 
tribal dances, Yakshagana of Malnad and coastal Karnataka, a 
classical dance drama, is one of the major theatrical forms of 
Karnataka.

 Yakshagana is believed to have a history of one thousand 
years. Yakshagana means the song (gana) of the yaksha 
(nature spirits). Yakshagana is the scholastic name for art 
forms formerly known as Kelike, aata, bayalata and dasavatara. 
Yakshagana is a traditional theater form, combining dance, 
music, actor created dialogues, costume-makeup and stage 
technique with a distinct style. It is believed to have evolved 
from pre-classical music and theater during the period of the 
Bhakti Movement. Yakshagana is sometimes called “the play” 
in Kannada and Tulu. Yakshagana is the generic name of a 
common form of dance-drama characterizing the rural theatre 
of four south Indian states Andhra Pradesh, Kerala, Tamilnadu 
and Karnataka. The Veethinatakamu of Andhra Pradesh, 
Kathakali of Kerala, Terukuttu of Tamilnadu and Yakshagana of 
Karnataka have the same spirit of the theatre presentation of 
epic episodes in scenes of song, dance and costume through 
more secular themes.

characters of yakshagana

Yakshagana consists of a Himmela (background 
musicians) and a Mummela (dance and dialogue group) which 
together perform a Yakshagana Prasanga. Himmela consists of 
a Bhagawatha who also directs the production and is referred 
to as the ‘first actor’ modalane vesha. He is also said to be the 
heart of the total episode of Yakshagana. Additional himmela 
members are players of traditional musical instruments, such 
as the Maddale (hand drum), the pungi (pipe), the cymbals 
(bells) and the chande (loud drums).

A Yakshagana performance typically begins in the twilight 
hours, with an initial beating of the drums of several fixed 
compositions, called abbara or peetike. This may last for upto 
an hour before the actors finally arrive on the stage. The actors 
wear resplendent costumes, head dresses and face paint. On 

the stage, we see three prominent figures sitting on the raised 
special seats, they are Bhagawatha (who narrates the story by 
singing), drum artist and one more person beside Bhagawatha 
who plays Maddale. Another actor performs the Abhinaya 
along with the singing of Bhagawatha and performs Mathru 
karika (expressing the conversation with words).

Role of music & literature

The music for Yakshagana is based on pre-Karnataka 
Sangeetha Ragas characterized by melodic patterns called 
mattu (set of melodic forms) and Tala (frameworks for rhythms). 
Prasanga is the collection of Yakshagana poems forming 
a musical drama. The poems are composed in well known 
Kannada metres, using a frame work of ragas and talas. The 
Epics of Ramayana and Mahabharata offer extensive material 
for Yakshagana Prasangas. There are questions on whether this 
written system originated in Telugu literature.

Instruments for playing yakshagana

The emphasis in Yakshagana is on the musical form of raga 
and the style of singing. 

chande

Chande, a high-pitched drum, beaten with two thin 
sticks is said to be the life sound of Yakshagana. Chande, 
accompanied by Tala and Chakratala (bigger pair of cymbals) 
brings about the rise and fall in the emotional intensity of the 
performer and the battle becomes tense and thrilling. It is 
the mainstay of Yakshagana in developing the sentiments of 
Roudra and Adbhuta. It is true that the cymbal is replaced by 
the Gong and Pungi by the harmonium but there is no near 
about instrument to replace Chande.

maddale

The maddale is a percussion instrument and, along with 
the Chande, is the primary rhythmic accompaniment in the 
Yakshagana ensemble.

Mridanga accompanies the Bhagawatha in all his singing 
while Maddale and Chande are usually employed only in 
dramatic moments of tension.

pungi

The Pungi is a wind instrument which consists of a mouth-
blown air reservoir to provide the drone. Now-a-days, the 
pungi and mukhaveena are replaced by the harmonium.

YAKSHAGANA
THE FOLK ART  
         OF KARNATAKA
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Taala (bells)

Y a k s h a g a n a 
bells or cymbals are 
a pair of finger bells 
made of a special 
alloy to fit the tone of the 
Bhagawatha’s voice. Singers carry more than one set 
as finger bells are available in different keys, thus enabling 
them to sing in different pitches. They help create and guide 
the background music in Yakshagana.

Role of music and dance

Music is essentially vocal in Yakshagana. The ragas 
employed are Mohana, Kambhoji, Nata, Shankardbharana, 
Kalyani, Regupti and Saurastra, the most popular and 
commonly employed ones being Mohana and Kambhoji. 
Though the ragas themselves are few in number when 
compared with the several shades of emotions like appeal, 
assurance, grief, romance and fury, the Bhagawatha achieves 
the desired effect by employing these ragas with tremendous 
power in different rhythmic patterns.

Dance, the innate character of the people of Karnataka, 
is an inevitable aspect of  Yakshagana and is a most effective  
medium for rousing sentiments of Roudra and Adbhuta. 
Dances are in three sequences, once while entering the 
stage, again when Bhagawatha sings a verse concerning the 
particular role, and thirdly with all intensity, when the battle 
ensues. Depending on the ability and scholarship of the  
actors, there will be variations in dances as well as the amount 
of dialogue.

costumes

Yakshagana costumes are rich in color. They consist of Kirita  
(head gear), Kavacha (that decorate chest), Buja Keerthi 
(armlets) that decorate shoulder and Dabu (belts) all made 
up of light wood and covered with golden foil. Mirror work 
on these ornaments help to reflect light during the show and 
add more colour to costumes. These ornaments are worn on 
a vest and cover the upper half of the body. The lower half is 
covered with kachche that comes in a unique combination of 
red, yellow and orange checks. Bulky pads (clothes) are used 
under kachche and this makes actors appear much larger from 
the general audience in size.

Costumes normally depend on the characters and style 
depicted in the play or prasanga. For example, the head gear 
of Raja and demons will be different to that of other artists in 
the episode. At the same time, female artists wear small head 
gear. Bannada Vesha (characters of demons) involves detailed 
facial makeup and may sometimes take 3-4 hours to complete.

badagu Tittu

Badagu Tittu Yakshagana places more emphasis on 
facial expressions, dialogues and dances appropriate for the 
character depicted in the episode. This type of Yakshagana 
makes use of typical Karnataka Chande. The Badagutittu style 
was popularized by Shivram Karanth and is popular in Uttara 
Kannada, Udupi and Shivmoga District.

Tenku Tittu

Tenku Tittu Yakshagana is noted for its incredible dance 
steps, high flying dance moves and its extravagant demons. 
Performers often do Dheenginas (jumping spins in the air) 
for which this dance form became popular and strikes the 
attention of the audience. The influence of Carnatic music is 
apparent in Tenku Tittu. This dance is prevalent in Dakshin 
Kannada, western parts of Coorg and few areas of Udupi 
district.

puppetry in yakshagana

In the undivided Dakshin Kannada district, the 
presentation of puppetry in Yakshagana style is highly stylized 
and adheres strictly to the norms of Yakshagana. The Puppets 
(normally 18 inches high) wear costumes similar to those worn 
by live actors of Yakshagana with elaborate make-up, colourful 
headgear and heavy jewellery. The puppeteer is known as the 
Suthradhara. Devanna Padmanabha Kamath, the grandson of 
Laxman Kamath infused new life into this art and performed 
shows all over India.

Artists

 Yakshagana was first introduced in Udupi by 
Madhvacharya’s disciple Narahari Tirtha, who was the minister 
in the Kalinga Kingdom. Early Yakshagana poets include 
Ajapura Vishnu, Purandaradasa, Parthi Subba and Nagire 
Subba. King Kanteevra Naasaraja Wodeyar II authored 14 
Yakshaganas in various languages. Mummadi Krishnaraja 
Wodeyar also wrote several Yakshagana prasangas. Yakshagana 
received national and international acclaim mainly due to the 
efforts of Dr.K.Shivarama Karanth, who was the Jnana Peet 
award winner for his extensive literary work in Kannada.
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bAl pRATIbHA

Ms. AAKANKSHA, daughter of Mrs. Pragati Anil Kakde, 
Manager (IT), R.O., Pune, is really a  ‘karate kid’ in the 
making. Just stepping into Std.I, this wonder girl 
participated in the 2nd JKNSKI National Karate-Do 
Championship 2015 held in Dec., 2015 in ‘Under 6 years 
Girls’ category and clinched 2nd position in the ‘individual 
Kata’ event and 3rd position in the ‘Kumite’ event. 

Her role model is her father, who inspires her to achieve 
the desired goal.   Honing her skills in this martial art 
under the able coach, Shri Shaunak Shete, this Orange 
Belt Senior holder aspires to fetch the prestigious Black 
Belt in near future.  On the path from beginner to master, 
she wishes to unlock the more subtle and dangerous 
techniques hidden in the kata’s movements.   Though 
very determined to overpower the opponent on the 
karate mat, this little girl also loves playing other outdoor 
games, colouring and dancing.     

Union Dhara salutes her aspiration and wishes her all the 
best in her karate career!!

mASTERINg  
THE mARTIAl ART

mythology behind yakshagana

In the olden days there were no forms of 
entertainment in the villages. People used to gather for 
festivals in the temples, which were the patrons of Yakshagana 
melas. Each mela was supported by a temple, and this mela 
had to perform on the story of that temple. The troupe always 
performed their first show of the year in their respective temples, 
and then they started their travelling. Yakshagana is one of 
such forms of entertainment which was performed in the open 
ground, with a raised stage in the center. The show begins with 
Ganapathi Puja in the green room and Prasad is distributed to 
the patron or sponsor and artists. Mostly mythological stories 
are selected for playing Yakshagana which were written by 
famous poets.

conclusion

Over the centuries, hundreds of artists performed 
yakshagana and some of them like Chittani Ramachandra Hegde, 
Keremane Shambhu Hegde, Naranappa Uppoor, Kalinga Navada 
attained star status. Artists survive on donations from sponsors 
and temple trusts. They spend six months in studying the 
characters, planning shows and finalizing venues. Despite the 
hard work involved in planning the shows and trouble in staying 
away from their dear ones for many days, these artists always 
look forward to performing at different venues. In Yakshagana, 
female roles are enacted by male artists, with convincing 
feminine mannerisms. These artists survive on a meager income 
to cover their hand to mouth existence. There are 30 full-fledged 
professional troupes and 200 amateur troupes in Yakshagana. 
Yakshagana commercial shows witness 12,000 performances 
per year in Karnataka generating a turnover of ` 6 crores.

N. v. N. R. Annapurna
R. O. , Vijaywada
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Overseas Activities At A glance

During their visit to Abu Dhabi on 17.05.2016, Shri Arun Tiwari, 
CMD  and Shri G. R. Padalkar, GM (DFB & IBD), C.O., Mumbai 
addressed a staff meeting. 

The award function for Best Performing ORM for March-2016 
was organized in Abu Dhabi on  17.05.2016.  Shri Sandeep 
Dixit, Manager, Sharjah Branch receiving the Award from   
Shri Arun Tiwari, CMD   while Shri G. R. Padalkar, GM (DFB & IBD), 
C.O., Mumbai; Shri Mukesh B. Sharma, Chief Representative 
Countries, Abu Dhabi, UAE and others look on.

Our Abu Dhabi Team :  Sitting (l/r) - Shri G. R. Padalkar G. M. 
(DFB & IBD) ; Shri Arun Tiwari (CMD); Shri Akhilesh Kumar  
( CEO, DIFC);  Mukesh B. Sharma (CR, Abu Dhabi).  Standing (l/r) 
ORMs  - Himanshu;  Rajnish; Dinesh;  Pradeep; Vivek; Sandeep; 
Ramanpreet  and  Vini (Assistant).

Shri Arun Tiwari visited our Dubai Branch on 18 May 2016.  
A meeting was held with regulators  at DIFC branch,  Dubai 
and was addressed by  the CMD, Shri. Arun Tiwari. Seen in the 
photograph is Shri G. R. Padalkar (GM- DFB & IBD), CO, Mumbai

Chairman & Managing Director and General Manager (DFB & IBD), CO, Mumbai along with the Branch Head and other staff members.
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Recently of our colleagues, ms. Ashna Rana, Manager, Mahabir Chowk Branch, Ranchi while returning 
from bank, one culprit snatched her mobile phone and ran away. But Ms. Rana did not give up and 
chased the culprit. She not only got hold of the culprit but also took the perpetrator to the nearest police 
station and handed him to the police authorities. This act of bravery on the part of Ms Rana was duly 
appreciated by local police station, FGM, Kolkata and RH, Ranchi. Recently she has been felicitated by 
Director General of Police Shri D.K. Pandey and she has been given a letter of appreciation signed by DG 
of Police, Jharkhand. 
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SpORTINgly yOuRS

HOcKEy Our Bank’s stipendiary player SuRAJ KARKERA is 
currently representing ‘Junior India Hockey Team’.  He is the first 
goalkeeper of Jr. India Team that won the gold medal at Johar 
Azlan Shah Cup at  Malasiya.  He was also the member of the 
silver medal winning team that won Junior Asia Cup, Hockey.  
We are also proud to announce that 3 of our previous 
stipendiary players dewander balmiki, Nitin Thimayya and 
S. K. uthapa represented India at the Rio Olympics in the 
men’s hockey tournament.

Two of our stipendary 
players - mr. mrunal Tandel 
& mr. dion menezes 
have represented Senior 
Maharashtra State Team for 
the Santosh Trophy National 
Football Championship 2016 

at Margao (Goa) & Nagpur (Maharashtra). Maharashtra State 
Team reached the finals of the Championship and were silver 
medalist after 15 years.

Our Bank’s football team got the 2nd RUNNERS-UP position 
at the 45th All India Hot Weather Football tournament 2016 
(HARDLINE CUP) held at Mandi (H.P.) from 12-19th June,16.

Mr. Mrunal Tandel Mr. Dion Menezes

cRIcKET On the eve of the Environment Day on 05.06.2016, a friendly match was played at Varanasi between the 
two teams of “Purvanchal Supermoms” and “Banaras Club Supermoms” at night.  The Purvanchal Supermoms in 
greens scored 121 runs and then bundled up the opposition in just 89 runs to win the match by a margin of 32 runs.   
ms. Sarita gokarn from Varanasi Cantt. branch clinched the “Super Supermom of the match” title scoring 38 runs and scalping 
a wicket.

The Purvanchal Supermoms Team - The Winners 

Ms. Sarita Gokarn   
the “Super Supermom of the match” 

RIFlE SHOOTINg  Shivam Toriya, Asst. Manager, Service 
Branch, Jabalpur bagged the Gold Medal in the Shooting 
Championship organized by the State Rifle Association, 
Madhya Pradesh for the year 2016.

FOOT bAll Mr. Ryan D'souza (ex-international) was appointed as a selector for scouting players for the Indian 
(Under 17) Team for the U17 FIFA World Cup Football Championship to be held in the year 2017. Further, he 
was also appointed as Head Coach of the U-17 Maharashtra State Team for the Dr. B. C. Roy Trophy (National 
Championship) held at Bilaspur Chhattisgarh in February 2016.
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Sl. 
No.

circular  
No. date department Subject

1 00572   01/09/2016   CA&ID Information System Audit Policy for the year 2016 -17

2 00588   21/09/2016   CA&ID Management Audit Policy 2016-17

3 00589   21/09/2016   CA&ID Concurrent Audit Policy 2016-17

4 00591   23/09/2016   COMPLIANCE COMPLIANCE POLICY 2016-17

5 00505   07/07/2016   CPMSME MANAGEMENT OF CREDIT PORTFOLIO - Switching of existing accounts from Base 
Rate to MCLR System

6 00510   13/07/2016   CPMSME MANAGEMENT OF CREDIT PORTFOLIO - AMENDMENT IN CREDIT ENHANCEMENT 
GUARANTEE FOR SCHEDULED CASTES (CEGSSC)

7 00564   22/08/2016   CPMSME Management of Credit Portfolio - Credit Guarantee Fund Scheme for Prime 
Minister Mudra Yojana (PMMY)

8 00571   31/08/2016   CPMSME Management of Credit Portfolio - Revision in Marginal Cost of Funds based 
Lending Rate (MCLR) w.e.f. 01.09.2016

9 00523   21/07/2016   DIGITALBK ATM POLICY FOR THE YEAR 2016-17 APPROVED BY THE BOARD

10 00567   24/08/2016   DIGITALBK BRANCH IMPS CAMPAIGN (25-08-2016 TO 25-09-2016)

11 00568   25/08/2016   DIGITALBK Bank Launches Unified Payment Application (UPI)

12 00535   28/07/2016   DIGITALBK Discontinuation of Auto indent for Rupay Cards in PMJDY accounts

13 00569   01/09/2016   IBD REVISION IN RATES OF INTEREST ON FCNR (B) AND RFC DEPOSITS

14 00598   29/09/2016   IBD POLICY ON CONDUCT (REGULATION) FOR OFFICERS & CODE OF CONDUCT FOR 
EMPLOYEES WORKING IN FOREIGN BRANCHES/ OFFICES 2016-17

15 00599   29/09/2016   IBD GRIEVANCE REDRESSAL POLICY 2016-17 FOR FOREIGN BRANCHES

16 00504   01/07/2016   PBOD Monitoring & Control on accounts having large turnover and higher cash 
transactions

17 00551   04/08/2016   PBOD RBI Master Directions on Receipt and Remittance of Treasure

18 00579   15/09/2016   PBOD Policy on Bank Deposits for FY 2016-17

19 00580   15/09/2016   PBOD Policy on Collection of Cheques/Instruments & Dishonour of Instruments 2016-17

20 00581   15/09/2016   PBOD Customer Right Policy for FY 2016-17

21 00582   15/09/2016   PBOD Revision in Grievance Redressal Policy of Bank

22 00583   16/09/2016   PBOD Compensation Policy 2016-17

23 00565   22/08/2016   PBOD Launch of Tier Scheme in Savings Accounts on Pan India Basis

24 00566   22/08/2016   PBOD Comprehensive Salary Package for the employees of Goverment, Boards, 
Corporations, Autonomous Bodies and other associated entities

25 00570   31/08/2016   PBOD Sovereign Gold Bonds 2016-17 - Series II (01st September,2016 to 09th 
September,2016)

26 00512   15/07/2016   RBD INTERPRETATION OF CREDIT SCORE IN CREDIT INFORMATION REPORT (CIR) 
GENERATED THROUGH CIBIL FOR DUE DILIGENCE OF RETAIL LOANS

27 00290   04/08/2016   RMD FUND TRANSFER PRICING POLICY 2016-17

28 00538   29/07/2016   RMD POLICY ON LENDING TO REAL ESTATE SECTOR 2016-17

29 00590   22/09/2016   SSD CAPITAL & REVENUE EXPENDITURE POLICY 2016-17

30 00509   28/07/2016   SSD EXPENDITURE PROVISION - STATUTORY AUDIT OBSERVATIONS

Some of the Important Instruction Circulars issued during the Quarter
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What's New !

project Utkarsh has made further progress in the new 
financial year. Utkarsh models have been rolled out in more no. 
of regions, a new batch of Change Leaders has been inducted 
to take the initiatives forward at field level, winners from the 
first round of Utkarsh Competition have been recognized & 
rewarded and we are in the process of creating a Union Bank 
Change Story! We present an elaborate update on each of the 
above in this issue of Union Dhara!

change leader forum

The 3rd batch of Change Leaders for Project Utkarsh 
was inducted from the Bank’s staff after a selection process 
undertaken in June 2016. 22 candidates were selected to carry 
out the role of a Change Leader in the Utkarsh regions across 
the country along with the existing ones. 

The new Change Leaders were extensively trained on 
Utkarsh models (Union Xperience, SARAL & ULP) over a 3-day 
program conducted at Staff College, Bengaluru. At the onset, 
they were given an overview of Project Utkarsh which was 
followed by dedicated sessions for each of the Utkarsh models. 
The program was a mix of classroom training and problem 
solving sessions through case studies. 

On the final day of the forum, Change Leaders from the 
1st & 2nd batch were invited to share their experiences – 
challenges as well as success stories - with the new batch. 
Based on these experiences, the fresh batch was also trained to 
tackle real life scenarios in branches / units through role plays. 
They were also given a session on soft skills by an external 
expert who conducted exercises on team building and self 

improvement. 

A mix of senior & new Change Leaders were finally 
allocated across the Utkarsh regions to ensure mentoring of 
new ones by the seniors for taking the initiatives forward.

utkarsh blockbuster grand ceremony 

The Utkarsh Blockbuster Grand Ceremony was organized 
to felicitate the winners of the two rounds of Utkarsh 
competitions, the theme of which was Bollywood. The 
construct of the competition involved branches / units of 
Utkarsh regions competing with one another in identified 
business parameters. The team names were based on 
Bollywood blockbuster movies. The prizes included awards for 
the Best Branch, Best ULP and Best SARAL in each of the two 
rounds. Also up for grabs was the award for the Best Utkarsh 
Region for each round.

The event was held in Mumbai on June 24, 2016 and was 
attended by ~75 people including our Chairman, Executive 
Director, Corporate GMs, Zonal Heads & Regional Heads of 
regions already under Utkarsh, winning branch / unit heads 
and Change Leaders associated with these winning units. 
Amidst the felicitation of winners, the event was also graced 
by professional artists who mesmerized the crowd with their 
entertaining & unique performances. 

The winners were applauded by our top management 
for their good work and efforts for fruitful implementation of 
Utkarsh models in their respective units. GM BPT, Shri H. N. 
Saxena announced the next round of competition – Utkarsh 
Olympics – which would commence from August 2016.

project utkarsh
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union bank change Story

Our Bank is in the process of creating a change story 
unique to our organization which will help emanate a uniform 
message of change among employees. 

The story will capture the need for change, initiatives taken 
by our Bank to bring about the change, how we are doing it, 
where this wave of change will lead us to and what are the 
benefits for all of us.

The first round of discussions for creating the Change 
Story was held in Mumbai with our top management. The 
discussions were led by our Chairman who was supported by 
a group of General Managers to share & garner inputs for the 
story. 

Our strength areas, challenges and organization & 
employee aspirations were discussed at length. Our Bank 
has already launched a multitude of initiatives under Project 
Utkarsh to cover these areas, but it is important to resonate a 
uniform spirit of change among all employees. 

We are now in the process of conducting Focus Group 
Discussions with groups of field personnel to gather their 
inputs and thoughts so as to give the Union Bank Change 
Story its final shape.

 Region launch 

Project Utkarsh will be launched in 7 more regions on 1st 
August 2016 - RO Bangalore, RO Ahmedabad, RO Baroda, RO 
Pune, RO Nagpur, RO Kanpur and RO Mumbai (N). 

With this, Utkarsh will now cover ~500 branches, 26 ULPs 
and 14 SARALs while also covering an employee base of about 
7000 employees across the Bank. 

Project Utkarsh will be launched in total 27 regions across 
India by the end of FY 2016-17. 

Aparna Kutumbale  
Central Office. Mumbai

 

55 , - 16 |



  -  
,
        -2016    
 .            :
  :
1.          .  , 

          
     .

2.      .         
  -    .

3.  , ,       (    
)        .

4.              .
5. -       ,    

               
    .     /- 
       .    
        ,    .

6.      .      
   .

7.          .   
            .

8.         .
9.             

   .
10.   ’,  ,  , 11  

,   , 239,   ,  , 
 - 400 021’   .

Dear colleagues,
We are announcing our annual contests in this issue i.e. June-2016. Here 
are the details of rules for participation & the prizes.
General Rules
1. These contests are open only to the employees of Union Bank of 

India. Entries from outsiders, retired employees and those received 
from relatives of the employees will not be accepted.

2. The entry can be sent either in Hindi or in English or for both the 
sections separately. It should be original and a signed declaration to 
that effect should accompany the entry.

3. The name, designation, place of posting & bank account number with 
name of the branch, of the participant should be given only on the 
separate covering letter to the entry.

4. Only one entry for any given contest in each section per participant 
will be permitted.

5. Except photo contest, each entry should be sent in quadruplicate 
(4 copies), typed in double-space on one side of a foolscap sheet 
or written neatly and legibly on one side of a foolscap sheet in 
block (capital) letters only. Illegible entries and those exceeding the 
prescribed words/lines limit will be disqualified. For photo contest, 
send only the hard copy (print) of the photo and not the soft copy 
file.

6. Submitted entries will not be returned. Prizes will not be awarded in 
case of insufficient entries.

7. Entries not adhering to the rules will be summarily rejected. The 
entries should be posted well in advance so as to reach us before the 
due date to avoid disqualification.

8. A strong view will be taken in the case of plagiarism.
9. The decision of the judges will be final and binding and no 

correspondence on the subject will be entertained.
10. All entries should be addressed to “Editor, Union Dhara, 

Central Office, 11th Floor, Union Bank Bhavan, 239, 
Vidhan Bhavan Marg, Nariman Point, Mumbai - 400 021”.

©¸ú«¸ÄˆÅ ™½¿ / Coin A Caption

œÏ¢÷¸¡¸¸½¢Š¸÷¸¸ ÇÅŸ¸¸¿ˆÅ
CONTEST NO.

¢×÷¸ú¡¸ ¢÷¸Ÿ¸¸íú
Second Quarter139

œÏ¢÷¸¡¸¸½¢Š¸÷¸¸ ÇÅŸ¸¸¿ˆÅ
CONTEST NO.

140
÷¸¼÷¸ú¡¸ ¢÷¸Ÿ¸¸íú
Third Quarter

¢�¸°¸¸Ê Ÿ¸Ê ¬¸¸Ÿ¸¿�¸¬¡¸ 
¬˜¸¸¢œ¸÷¸ ˆÅ£÷¸½ íº‡ 

ˆÅ¢¨¸÷¸¸ ¢¥¸‰¸Ê
Relate the pictures and 

compose a poem
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     : 2016-2017 ‘UNION DHARA’ CONTESTS : 2016-2017
 /MAIN CONTESTS

  
Contest No.

  
QUARTER

  
SUBJECT

   
LAST DATE

 138   First Quarter  
 2016

''''    
Send a Photo-feature on "SPRING"

31.12.2016

 139   Second 
Quarter  2016

  Coin-A-Caption 31.01.2017

140   Third Quarter 
 2016

         
Relate the pictures and compose a poem

30.04.2017

 141   Fourth 
Quarter  2017

    
International Image of India 

31.07.2017

  /ADDITIONAL CONTESTS
 ----   First Quarter 

 2016
    
Brain Drain from India

31.12.2016

 ----   Second 
Quarter  2016

"   "        
Write a slogan relating to "Rural Development & Bank" 

31.01.2017

 ----    Third Quarter 
 2016

"  "       
Write a four-liner verse on "Unified Payment Interface"

30.04.2017

 ---    Fourth 
Quarter  2017

     
National Security & Transport Facilities

31.07.2017

 /Main Contests
  138 - ’’’’  - . 
        -- 15  
    -4         
 1-2    . (60%  + 40%  
).
Contest No.138 - Send a Photo-feature on the theme 
"SPRING".
In this contest you have to send us at least 15 photographs 
pertaining to the theme "Spring" along with a detailed 
information in 1-2 paragraphs written on the captioned 
subject  preferably on a A-4 size paper. (60% photographs 
+ 40% text matter).
  139 -  
 15   4     .
Contest No.139 - Coin A Caption
Your caption should not exceed 15 words or 4 lines.
  140 -        

  20       .
Contest No.140 -  Relate the pictures and compose a 
poem
Your poem should not exceed the limit of 20 lines.
  141 - "    "
      200-225    . 
Contest No.141 - "INTERNATIONAL IMAGE OF  INDIA " 
Send us your views in 200-225 words only.

  / 
Additional Quarterly Contests

 ( 2016)  -  "   "   
 200-225    .
1st Quarter (June 2016) - Brain Drain from India -Send us 
your views in at least 200-225 words.
  ( 2016) - ’   ’  
/ 
 /  02    .
2nd Quarter  (September 2016)-  Write a slogan on "Rural 
Development & Bank"
Your slogan should not exceed 02 lines.
 (  2016)   -  "  "
          .
3rd Quarter (December 2016)-  "Unified Payment 
Interface"
Convey us your views in a four-liner verse only.
  (  2017) -  "    "
    200-225    .
4th Quarter (March2017)- "NATIONAL SECURITY AND 
TRANSPORT FACILITIES"
Send us your views in at least 200-225 words.


EDITOR

57 , - 16 |



        8      
    .   -   -, ,   
     ,  ,     ‘’   
  .

       (Hindu Heritage 
Foundation)   .           
             
,       ,   ,   
          ,    
        ,      
 .          ...    
,      :-
1              

 .       (Freshers Welcome)  
 ,           .  
             . 
 ,   , , ,     
 ,     -   .       
             
 .     2-3       
   .   /     
    .      , 
, , ,         
      .       
   . ...         
          .

2.               
    .       
     ,       
 .           
   .

3.    ,             
             
  .  

                
  . 
       -  ,   

        .     
  -      .

  ...

 ,  ,   
      
   - 
‘‘     ’’ 
  ’’    
23.04.2016   .   
-     
  -   
   .

 2008   ,    
       
       
       
      .  
   -    
   -   .

        ‘’  
        
 ‘‘     
-    
      .  
       
  .    
 ’‘    
 ,    
.        
’‘  -   
   , - 
         
 .       .    
              
  !             
    . ,    ’‘ 
              , 
   .     . 9619175761  
 25331587     .

. . 


,  

58 |  , - 16



  

,       ,   
   .      1000     
  .              
       ,       
   .

  .    ,      
     .  , ,  , 
, ,    .      , 
       . , , ,   
             .  
-          
       .       
 - (tuber culosis)    
    .          
   ,        . 
-             

 -           .
- -          ,   

10-15   4-6     -   
    .

-  20-30    2       - 
      .

- , ,     20     
            
        .

-   18 ,  2 ,   2 ,   
 2 -      250     
     ,        . 
15  30           .

- , , , , , ,   
        50-60    
-       . -  
 .

-   10-20           
 .           .  
       .       
  .          
    .       
    .

        

   
 ..,

        -  .  
          .       
, , ,  ‘’,‘’  ‘’  .   
      ,        
    . -       
       .          
           .    
     .
-           .     

  .
-           .
-              

   .
-       2-4        .
-         5-10 ..   10   

  .
-     ,          

       .
-       40-60      -   

  .
-                 

.    .
-   10-20 ..      ,     

          .
-            .
-              

 .
-                  

       . 
-            .
-           .   

          .
- ,,       
- , , ,           

         .
-                .
-                 

       .



 

59 , - 16 |



              
                .   
         .   , 
                
    .     ,    
 .      ,      
.              
  .             .  
,        .      
              
              
    .          
:            
.            , 
,       .      . 

    "  "     .  
        ,   .   
   .     .   :  
    . 

‘’      .     ‘ ’  
                
       .     ‘’   
    .           
 .        ,      
    .          
               
 .       .       
    ,          
    . :         
 .       .    -, , 
, , , ,    .          
  .   

      .    ,  
, ,  (  :   ), ,  
, , , , , , , , 
, , , , , , , , , 
,   , , , ,   
 (    ),  (     
    -     ), , , 
   (          ), 

 (           ), , 
,     . 

              
     .           
        .   //( 
    )       .    
   ,            
 .   ‘-‘  ‘-‘      .  
           ,   
  (   )    .       
       .        ‘’  
-  ''      .        
         .

              
   (    )       
             / 
          -    
     ,     ,    
                
               
. ,    -      ,    
     .         
     /   /       
 :       .      
       . , , ,     
   .           
    .            
           .

              
      ,    ,    
   .         .   
  //       .

               
 ,       . ,    
    .          - 
     -  .      .  
               . 
             . 
                
  .   

               
              , 
               

     - 

60 |  , - 16



               
                
 .            .  
        .

               
 . :              
            .

               
 ( )  .          
   .  ,          
 .                
                
               
              .  
                
.         12       
    .    12   12   
         .   - , 
, , , , , , , , 
, ,  . 

               
 .             
           .      
  ,         
   . :       .    
,          .     
        .

             
 , :             
               
               
  .

                
          .    
   ,        ,     
      ,             
    .

           ,    
 ,   -,   -. !    , 
  .        ,     . 
             .  
         .     
           .   
              

. -     ,    ,  , , 
, , ,  .

         ,     
             ,   
     :-

   ,
      ,    ...

               
 ,         .     
           . ,   
        .         
          .     
              .  
           . :   
   ()       ()    
     .            
                .

  ,          . 
          -     
      .     :-

"         ,
         ..."

                
             .

     ,     
   .            
         .       
      .

              
        ,       
       . -       , 
        .    
               
 .

             
      .          . 
              
   ,           .

   
, 

61 , - 16 |



 come September and it is the time for lord ganesha 
Festival ! This festival of the patron deity of the state is 
celebrated with great fervour and enthusiasm all over India. 
Big pandals with huge adorning sets for the “Bappa”, loud 
music are the benchmark of today’s modern Ganesh festival, 
especially in metros like Mumbai, Pune, et al. Friends, one of 
our colleagues challenges his imagination and patience to 
carve out very charming decorations out of thermocol pieces 
- be it a small swirling decorated wheel placed behind the 
Lord, an umbrella or a special type of lamp “Laman Diva” or 
even the replica of Palitana Jain Temple. Let me introduce you 
all to Shri Nilesh V. Joshi from Overseas Branch, Mumbai. Born 
and brought up in the lower middle class family, Nilesh fought 
against all odds since childhood to achieve a good recognition 
in the art world now. Joining the Bank as sub-staff in 1987, he 
was promoted as CTO in 2012. He was baptised into the faith of 
art during his early school days, thanks to his ardent love for the 
art and strong determination. Even though no one else in his 
family is related to this field, all his friends and family members 
always stood by his side and encouraged him. They are his true 
advisors, critics and PR team. This humble fellow takes life the 
way it comes and owes his success to Lord Ganesha. He is also 
very thankful to the Bank for providing avenues and support to 
nurture his art. In this candid interview, he describes in detail 
about his artistic passion.

≈ For the very first time, who introduced you to this 
field?

During my childhood days, I used to observe one Shri 
Dasharath Panchal who used to decorate the pandal of the 
local Sarvajanik Ganeshotsav Mandal. Sometime, I also used to 
assist him. Afterwards I used to imitate him and give a try to cut 
out artistic images from the remainder thermocol pieces. It is 
true that ‘practice makes a man perfect’. So slowly and steadily 
I honed the knack of cutting thermocol sheets to craft out 
pieces with delicate designs.

≈ When did you try to make the decoration for lord 
ganesha’s idol for the first time on your own? How was it 
received in your locality?

When I was 12 years old, I made my first attempt to craft a 
decorative piece for our own Ganapati idol. I bought all the raw 
material like thermocol sheets, pins, fevicol etc. from my piggy 
bank’s savings (My father used to give me some money which 
I used to store safely in my piggy). Though small yet attractive, 
everybody including our neighbours praised my efforts and 
encouraged me by inviting me to prepare decorations for 

their idols then onwards. My friends, especially 
Shri Amit Jain assisted me financially during these 
endeavours. Truly speaking, with their help only 
I started preparing these decorations on a large 
scale since 2001.

≈ When did you venture into your first major 
project of preparing decoration for Sarvajanik 
ganeshotsav mandal?

For the first time I gave a try preparing decoration 
for the Sarvajanik Ganeshotsav Mandal, Titwala. 
Here I chiselled out the traditional lamp “Laman 
Diva” from thermocol sheets and this earned me 
my very first award. I bagged prizes from the 3 
different institutions.

≈ Tell us about the process for creating 
decorations for big pandals of Sarvajanik 
mandals.

The committee members of these mandals 
approach me for carrying out decorations of their 

FAcE IN THE ubI cROWd

Moulding Thermocol his way 

Nilesh V. Joshi
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Apart from active participation in the run, my motto is to give 
out social message to the masses for the betterment of the 
society. This is also one of the ways of publicity for the Bank. 
One such message that riveted everyone’s eyes was “Save a Girl 
Child” and I was specially praised by our ED sir.

≈ What’s new in the hand?

Since I learnt that thermocol is one of the major pollutants, 
now I am trying out ecofriendly decorations wherein I have 
substituted thermocol by paper, be it hardboard, cardboard, 
etc. So saving our environment, causing less pollution is my 
top priority. There is a good response and people now demand 
eco-friendly decorations.

≈ your hobbies?

I love doing science projects/working models for school 
children. Every year I am doing at least 20-25 such projects, out 
of which 5-6 bag the prizes. Though I prepare them for school 
students, I explain to them every detail thoroughly before 
handing over the project. Thus, next time these students also 
give a try at making one on their own. I love playing cricket and 
I represent our Bank. I also love buying branded apparels and 
quality perfume for me and my family.

≈ your dreams?

Due to weaker financial position during my childhood, I could 
not join any art college or get training in this field; otherwise 
I could have produced better artwork. My ardent dream is to 
work under famous artists like Shri Nitin Chandra Desai.

‘Union Dhara’ wishes him all the Best in his future decorative 
endeavours. More power to his creative mind!

pandal in advance. During meetings, we discuss and choose 
a suitable subject for the said decoration. The chosen subject 
highlights some social problem or current events. We require 
at least 10-12 days for preparing a jumbo decoration of 20x20 
ft. We use strong wooden bottom strips/base to give adequate 
support for our structure so that it can stand during the entire 
period of the festival. For the entire set, we require thermocol 
sheets, coloured papers, fevicol glue and lots of pins, nails - this 
costs around 25,000/- to 30,000/- per set. The entire cost of the 
project is borne by the Mandal - some amount they give us as 
advance whiles the rest at the end. Here, my involvement is not 
to mint money but to suffice my inner urge. Our herculean task 
begins with sticking together thermocol sheets with fevicol 

according to height of 
the final structure. Then 
begins the designing - 
the design to be carved 
out is first traced/made 
on the long sheets of 
paper. Finally comes 

the main 
m e t i c u l o u s 
job of 
carving out 
the sheets 
minutely and 
a r t i s t i c a l l y 
l e a v i n g 
behind the 
design. Then 
we paste 
coloured foil 
or paper from 
inside to give 
e m b o s s i n g 

effect to the carved out design. Finally the whole set is painted 
giving appropriate shadings. It is impossible to work alone on 
such a big project, hence Shri Rajesh Bapat and Shri Hrishikesh 
Khambekar assist me. Generally I take PL of 15 days before 
the festival and work overnight to complete the set. Once the 
festival is over, the decorated set is carefully dismantled so that 
it can be reused for other functions too.

≈ How many big projects have you handled till date? 
Amongst these, which one is your favourite?

Till date, I have completed around 30-35 big projects of 
decorating pandals for sarvajanik mandals. The project where 
we had displayed the original native house of Late Lokmanya 
Tilak at Chikhali is my favourite one. So also the replica of 
Palitana Jain Temples located on the Shatrunjay Hills.

≈ Tell us about your experience at the “dream mumbai 
marathon Run” organized every year by Standard 
chartered bank.

Every year, our Bank’s team participates in this Dream Run. 

Supriya Nadkarni
Union Dhara, C.O.
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Across
2. Two valuation reports from two 

independent valuers are required for U. 
Mortgage loan above ---- Lakh (10)

3. Housing loan product in which amount 
repaid can be withdrawn with certain 
stipulations is-----------(9)

5. In the case of U. Home loan to NRIs, 
personal guarantee of a -------------- 
individual is a mandatory requirement 
(8)

7. Maximum quantum of loan under Union 
Home for new construction/ Purchase 
is----------- (7)

9. Maximum repayment period in the case 
of U. Miles loan for new four wheelers is 
--------- years (5)

10. Margin for old four wheeler under U. 
Miles is ----------------percentage of the 
valuation of the vehicle (5)

13. For availing Mortgage Plus, the home 
loan borrower should have minimum 
--------months of satisfactory operation 
in his/her account (10)

14. Maximum moratorium period that can 
be given under U. Mortgage scheme is 
------------months (4)

16. Under U. Miles age of second hand 
vehicle should not exceed -------years (5)

19. Maximum quantum of loan that can be 
sanctioned to Agriculturists under U. 
Mortgage is--------lakh (7)

21. Personal loan to a housing loan 
borrowers can be sanctioned by whom? 
(13)

22. Loan for purchase and repairs/
renovation of residential unit not older 
than ------- years, can be considered at 
Branch level (10)

25. The present outstanding in housing 
loan plus the proposed loan under 
Mortgage Plus should not exceed ---
-------- Percentage of the value of the 
property (8)

27. U. Miles loan for new Four-wheelers is 
sanctioned under---------- rate (8)

29. The SUDLIFE scheme that covers the 

life of our Retail loan borrowers except 
educational loan borrowers is ---- 
(12) 

down
1. The repayment method in which 

a lower EMI is remitted from the 
beginning and a lump sum at the end is 
------------Repayment (7)

2. Minimum eligible age for availing a U. 
Home loan is --------years (9)

4. Maximum loan under Union Miles for 
second hand four wheeler is ------------ 
Lakh (6)

6. The maximum area of plot that can be 
purchased from private individuals in 
composite proposals under U. Home -----
------ sq.ft (12)

8. Maximum loan Quantum in Mortgage 
plus is-----------Lakh (11)

11. Minimum CIBIL Score for sanctioning 
Retail loans at Branch level is------------ (12)

12. One time lumpsum payment made into 
an account is called-------- (6)

15. In case of composite proposals under U. 
Home scheme, the minimum constructed 
area should be -----% of the area of plot (6)

17. Maximum age within which a home loan 
is to be repaid is ----------- years (7)

18. Margin for housing loans above 200 Lakh 
is ---------- percentage (10)

20. ----------------- can be co-applicants in a 
housing loan only when they jointly own 
the property (8)

23. Home loan to persons with no standard 
income proof in S. Urban and Rural areas (9)

24. Maximum quantum of loan under U. Miles 
for new two-wheelers is----------- Lakh (3)

26. Apart from U. Home, in which retail loan 
product, processing charge is waived 
upto 31.03.2017? (10)

28. -------------- properties are not acceptable 
as security under U. Mortgage (5)

CROSSWORD

I. K. venugopalan
Staff College, Bangalore



Some moment of Truths 

•	 The	customer	made	a	call	 to	the	Branch	to	ascertain	the	
position of the draft he had sent along with the account 
opening form. On hearing the account number which 
starts with 66666, the Branch staff advised the customer 
that someone had cheated him in Dubai since the branch 
did not have such account. The shock and agony of the 
new NRI customer as well as the embarrassment of our 
Overseas Relationship Manager (ORM) who mobilized this 
account are understandable.

•	 A	 Customer	 having	 his	 accounts	 starting	 with	 66666	
approached a branch for issuance of cheque book has 
been replied by the branch officials “ Aapka Khata Dubai 
me khula hai cheque book wahi milega”. 

(The examples given above are with malice towards none. 
These feedbacks are given by the customers and are cited here 
to highlight the importance of imparting product knowledge 
to staff members. Knowledge is power and product knowledge 
will enable each staff to respond to customer’s queries 
appropriately). 

background

Union Bank of India imprinted its first footprint in Gulf Region 
by establishing a Representative Office in Abu Dhabi, capital 
of UAE in December 2007. The purpose of setting up the office 
was primarily to concentrate on the UAE market and to build 
a strong NRI customer base for our domestic branches by way 
of providing information on our products and services to the 
Indian Diasporas living in UAE. 

The product

Our Bank has an excellent product in the form of Ready Kit 
which is provided to NRIs in GCC(Gulf Cooperation Council) 
locations while acquiring their S.B. accounts. 

The kit contains Multi city cheque book, EMV chip enabled 
international debit card, PIN and an information booklet.
The kit has a pre-printed account number prefixing with 
66666299 (NRE Accounts) under the scheme code SBNOV & 
66666288(NRO Accounts) under the scheme Code SBNOR.

 Since the account number does not start with Branch SOL ID 
which is the standard practice when the account is opened 
in branches in India, many NRI customers and their family 
members have provided the feedback detailing the problems 
they encountered in the concerned branch when they went 
for transactions. In few cases, because the account number 
starts with 66666, the customer gets the reply that the account 
does not belong to the Branch. He is advised to make further 

query with the official where the account was opened. It is in 
this context, it is imperative to bring out the salient features of 
the product (i.e. account number starting with 66666) and also 
the system which is in place for opening such accounts. 

The marketing Strategy and process Flow 

•	 Presently	 7	 ORMs	 posted	 in	 different	 locations	 are	
approaching to the different Exchange House branches 
where potential customers are visiting for remitting 
money to India for savings and family maintenance. Apart 
from this they are visiting many other points of sales and 
attending other valued clients on call.

•	 The	account	opening	forms	completed	in	all	respect	along	
with relevant enclosures are dispatched to Centralized 
Account opening Cell (CAOC) attached with DFB & 
IBD vertical of Central Office, Mumbai, where in after 
scanning of all the documents accounts are activated in 
finacle in the Sol Id of NRI Mumbai and later transferred 
to the respective destination branches as selected by the 
customer. Then forms are physically dispatched to the 
concerned branches in India.

Advantages to the destination branch

•	 The	branch	is	thus	getting	a	new	NRI	customer	without	any	
effort. The deposit accrued in the Saving Bank account is 
counted in the deposit of destination branch after transfer 
of the account by the Centralized Account Opening Cell 
(CAOC), Mumbai.

•	 With	good	customer	service,	the	destination	branches	are	
likely to get more number of NRI accounts and deposits 
(low cost S.B. and Fixed deposits). 

The perception

The ORMs based in Dubai, Abu Dhabi and Sharjah are mostly 
acquiring low valued blue collared employee’s accounts and 
there aren’t any HNI’s accounts. Many of the branches are 
ignorant of the future potential of such accounts.

The Reality

As on March-2016 approx 2.30 lacs such accounts are there 
with an outstanding balance of INR 942.71 Crores, averaging 
INR 40987/- per account and total of INR 1052.80 Crores of 
term deposit.

Out of 2.30 Lacs accounts approx 20000 accounts carries 
balance more than INR 1.00 lacs/accounts primarily in 
Samastipur, Gorakhpur, Kozikode, Azamgarh and Hyderabad 
Regions. Out of 15,696 accounts acquired in F.Y. 2015-16, 
5051 accounts are having balance > INR 10,000/- each, 1121 
accounts are having balance more than INR 1.00 lac each and 

KNOW OuR pROducTS

Accounts Starting With 66666 
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41 accounts more than INR 10.00 Lacs each. 

The Role of Branches in post-sales service where such accounts 
are transferred 

•	 Branches	 need	 to	 be	 empathic	 to	 the	 requirements	 of	
such customers when they visit the branch when they are 
in India on short vacations.

•	 Branches	 should	 entertain	 services	 related	 e-mails	 sent	
from our officcial e-mail IDs ubi.uae@unionbankofindia.
com & abudhabi.uae@unionbankofindia.com or from the 
e-mail IDs of our ORMs updated in our corporate site www.
unionbankofindia.co.in under international > Network > 
Overseas Branches > Abu Dhabi Representative Office. 
Any request sent from any other e-mail id MUST NOT be 
entertained.

Types of Services Requirement in such accounts 

balance Enquiry:- Our bank is providing miss call facility and 
m-passbook facility for balance enquiry. Customers visiting the 
branch should be educated and convinced/motivated to use 
these products. 

Replacement of ATms:- Expired and damaged ATM cards in 
NRE/NRO accounts are replaced by the Representative Office 
and ORMs upon request from the customers. The cards are 
activated through CAOC in Mumbai. Whenever a customer 
visits the base branch in India for replacement of expired/
damaged ATM card, a new card should be issued to the 
customer by the branch and the same should be activated as 
per normal branch procedure.

Issuance of cheque book:-  When the customer approaches 
the base branch for issuence of a new cheque book, the 
request should be handled on priority basis. 

Abu Dhabi Representative Office and ORMs also send 
customer’s request for issuence of new cheque book to 
concerned branch by e-mail. These requests should also be 
handled on priority basis. Upon issuence, these cheque books 
should be sent to the NRI Branch, Mumbai other than the cases 
where it is categorically mentioned to deliver at Customer’s 
residential address. From NRI Branch, Mumbai, these cheque 
books will be sent to Abu Dhabi Representative Office for 
onward delivery to the customer.

Activation of dormant/Inactive Accounts:- This service can 
only be completed at branch level. Either customer himself 
approaches with relevant KYC details or they approach Abu 
Dhabi Rep Office/ORM for the same. Scanned copy of complete 
set of dormant account activation request along with duly 
attested KYC documents are sent to the branches by e-mail. 
These requests should be acted upon promptly and vigilantly.

Services offered by Representative office and ORms Other 
than the 66666 accounts :-

I. Undertaking due diligence and documentation part of 
any retail loans originated by any of the branches in India.

II. Follow up for any loan accounts under stress category in 

India as and when referred by you.

III. Entertaining all types of services request for domestic as 
well as NRE/NRO accounts sourced from the India.

IV. Updating all the NRIs about monthly updates of FCNR 
accounts and changes in NRE/NRO Term Deposits rates 
from time to time.

V. Other types of financial advising for investment in third 
party products.

puppet Shows- 
The union bank way

After the bank nationalization in July 1969, the Lead 
Bank Scheme was conceived with the objective of opening 
more and more branches in the rural unbanked areas. 
Profits were not priority, but reaching out to the masses 
to provide financial help was. Our Bank was allotted the 
most backward districts of eastern UP - Varanasi, Ghazipur, 
Jaunpur & Azamgarh.

The average literacy rate in these districts was around 
6-7%. The task of creating awareness about banking - 
both imbibing savings habit and also encouraging self 
employed to avail of loan facility - was an onerous one. 
The bank evolved a multi-pronged strategy of utilizing 
non-traditional media, such as puppetry, using mobile 
publicity vans with audio-visual and public address system 
and a generator. Thanks to Shri S. N. Surkund, the then AGM 
(Publicity) of our Bank for such an innovative idea. 

A well experienced team of puppeteers from Rajasthan 
was hired and given some training at Indian Institute of 
Mass Communications. The bank staged more than 1500 
puppet shows in these 4 districts in 2 years. Our Bank 
made a film based on puppet show and it was shown 
along with a full length feature film through rural publicity 
vans. A documentary film ‘Madadgaar’ (in Hindi) was also 
produced with lots of entertainment and message of bank, 
particularly to promote self employment. The film was 
dubbed in over 10 regional languages and shown through 
mobile rural publicity vans in rural areas served by Union 
Bank branches.

The advantages of liquidity when the money was kept 
in the bank - it is not only safe, it grows with interest and 
can always be withdrawn for any purpose was highlighted 
through these puppet shows. The bank was complimented 
by the then finance minister, Shri Y.B. Chavan, who also 
instructed other nationalized banks to adopt this strategy. 
This was the most effective rural publicity campaign 
implemented during the early 1970s by Union Bank.

Supriya Nadkarni
Union Dhara

mukesh Sharma
Abu Dhabi
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On the occasion of distribution of e-cycles at Varanasi on 
01st May 2016 by honorable Prime Minister Sir, Sri Narendra 
Modi. In the photo PM Sir is talking with our Chairman Sir,  
Sri Bhola Prasad.
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1. The organization set up in India on the lines of the one existing in U.K to 
look after the customer service issues Is :

 a) BCSBI b) COPRA c) CDRF d) Banking Ombudsman  e) CCCO
2. Under Pradhan Mantri Jeevan Jyothi Bima Yojana scheme, the life 

insurance cover is for how many years?
 a) 2  b) 1  c) 3  d) 4  e) 5

3. The record of economic transactions between the residents of a country 
and the rest of the world in a particular period is called ---------------------

 a) Balance of Trade  b) Trade settlements c) Gross National Product  d) 
Balance of Payments  e) Trade Surplus

4. The agency which is involved in collecting, analyzing and disseminating 
information related to dubious financial transactions in the country is---
------------------

 a) Financial Action Task Force b) Economic Intelligence Agency  
c) Financial Intelligence Unit  d) Financial Stability Board  e) Fraud 
Monitoring Cell

 5.  FCNR (Foreign Currency Non-Resident Deposit Account) deposits can 
be accepted  for a minimum period of ---------

 a) 6 months b) One Year c) 15 Days d) Three Year e) Three Months

 6.  Under which section of the Negotiable Instruments Act, a Paying Banker 
gets protection  in respect of material alteration which was not visible 
with a naked eye?

 a) Sec.88 of the N I Act   b) Sec 90 of the N I Act c) Sec. 89 of the N I Act  d) 
Sec. 67 of the N I Act  e) Sec 91 of the NI Act

7. Indian Currency Rupee is in circulation in two more countries. One is 
Nepal and the  other is--------------------

 a) Bangladesh b) Burma  c) Bhutan  d) Sri Lanka  e) Afghanistan

 8.  What is the limitation period, when Government wants to take legal 
action for recovery of its dues?

 a) 12 Yrs  b) No limitation period c) 30 Yrs d) 15 Yrs e) 3 Yrs

 9. What is the date for final implementation of Basel III ?
  a) 31.03.2018 b) 31.03.2019 c) 31.03.2022 d) 31.03.2017 e) 31.03.2020

10. What is the % of provision on standard Assets in case of Direct Agriculture 
and Direct MS Advances?

 a) 0.40 % of outstanding b) 0.50% of outstanding
 c) 0.75% of outstanding  d) 1% of outstanding e) 0.25% of outstanding

 11.  When banks extend loans against Life Insurance policies, the charge 
created is :

  a) Pledge  b) Hypothecation  c) Lien  d) Assignment e) Mortgage

12.  As per RBI guidelines no Bank can issue a DD without A/C payee crossing 
for `----- ----------  and above.

 a)  `10000/-  b) `20000/-  c) `50000/-  d) No such Guidelines  
e)  `25000/-

 13.  The value of a gift that can be given by a Bank to its customers cannot 
exceed `-----------

  a) `500/-  b) `100/-  c) `250/-  d) `1000/-
  e) depends on the value of the customer to the bank

14. Hypothecation is defined in which Act ?
  a) Indian Contract Act  b) Banking Regulation act
  c) SARFAESI Act  d) RBI Act  e) Indian Stamp Act

15.  ATM failed transactions are to be resolved within a maximum period of 
--------------

  a) 10 Working days  b) 7 working days  c) 3 Working days  d) Within a 
fortnight e) 12 working days

16.  TDS is deducted in a deposit account, if the interest in a year exceeds 
`-------------

  a) 12000/-  b) 10000/-  c) 15000/  d) 20000/-  e) 50000/-

17.  SB/CD accounts are to be treated as dormant account if there are no 
customer Induced transactions for -------------- months

 a) 12 b) 24 c) 36 d) 18 e) 60

18.  Under Consumer Protection Act, District Forum has a power to deal with 
cases up  to `-------- Lakh

 a)10 b) 20 c) 30 d) 50  e) 100

19.  Under Sukanya Samriddhi yojana the maximum amount that can be 
deposited in a year in the account is :

 a) `1 Lakh b) `1.50 Lakh c) `2.50 Lakh d) `50000/- e) `No limit

20.  What is P 2 P Lending ?
  a) Person 2 Person Lending  b) Peer 2 Peer Lending
  c) People 2 People Lending  d) People 2 Person Lending
  e) None of the above
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On 25.04.2016 E-Lobby of  Karnal Main branch under Karnal 
Region was inaugurated by  Executive Director Shri. Rakesh 
Sethi along with FGM, Delhi  Shri R. K. Chaudhary.

 06.06.2016                        .   
 ...   . . , . . ()  . .          .

     24x7      
14.05.2016     . .    .  
          .

 

73 , - 16 |



 -  -  
 :  :   1  ,  4-5 ,  

,  2 ,  2 ,   1 , 
  1 ,   ,  ,  
  1 ,   ,    ,  
   .   

 :             2 
    .         
1-2   .       , ,   
  ,  ,       
         ,     
           ,     
          . 5-7    
    ()  . 5-10     
 .       . -   . 

  
 : 3    , 2   , 1    

, 1  , 1  , 1   . 

           . 

 : ,     ,    2  
       .         
   15   .    1     
.       6       / 
          .       
    15    .         
           .      
     /        .  
     -     .     
                  
 .     ,         
  .     . 

   

  

   : 

 :  2 ,   1 ,   1 , 1  , 
  2 ,  ,   
,    1 ,    1 . 

 :          ,    
   .         .      
.       .          
       .       2   
  .            ( 
                 
).      , , , ,  
      .          
        .    8  10  
       . 

 -           
 . 

   
. .,  

74 |  , - 16





Opinion Gallery
  

Spreading wingS

The Hon’ble Chairman & Managing 

Director’s perspective touching the 

critical issues in the Indian banking 

landscape is very informative. It is 

good that Union Bank is aiming to 

raise digital channels share in overall 

transactions to 75% by March 2017. 

Further, the launching of an offshore 

branch at Sydney in Australia recently 

has added another feather to its cap. 

The March 2016 issue of Union Dhara 

is as fabulous as all the previous issues 

with well packed contents to make a 

deeply engrossed reading. THANKS 

AND CONGRATULATIONS .....

Srinivasan Umashankar 

Bank of Maharashtra, Nagpur

    2016   . 
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Thank you very much for giving nice 

coverage for my paper collage art. I 

am really touched by taking care of me 

even after retirement of 10 years.AShok S. oUlkArBelgaum
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